

















Campaign Goal 2:
Provide compelling content

The second campaign goal, could
Experts provide compelling content,
was answered almost immediately.
Before the first month was over, more
than 100 Experts posted
user-generated content (UGC) to social
media: pictures and stories of their
Skullcandy experience, in-action. In
real life. From real people.

Today, all UGC on Skullcandy.com is
driven by Experticity from real Experts.
It's trusted marketing that works.
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Learn more.
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