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Promotional Media

Promotional Media is a form of
communication brands can purchase

to reach target experts on ExpertVoice
and strengthen the power of their
recommendations. 500+ brands are
actively leveraging paid placements

on the ExpertVoice platform. Brands that
participatein media see a 50% to 75% lift on
averagein site traffic, expert engagements,
and orders.

We offer limited inventory every year to our
800+ brand partners, and placements are
first-come, first-serve. Tell us your objectives,
who you want to target, and let us build youa

successful promotional media strategy today.

Brand-dedicated
email

yearning Evep,

Push
notification

lid

Homepage
banner

O
—]
—]

Premium site
placement
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Customer Testimonials

‘ ‘ Regardless, the brand-dedicated email was clearly
what moved the needle! We're interested in learning
about opportunities for future placements there. Do
you ever get remnant email slots like that? With what
we got from that one media placement, we could
almost shift our strategy to just 4 of those peryear and
that’s it, and maybe generate more new customers and

revenue than all other placement types combined! , ,

- Robin Shelley, Cusa Tea & Coffee 7TEE&%§EE
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Customer Testimonials

‘ ‘ | love these numbers; the promotional media is
clearly making a difference with engagement and

orders. |'ve shared these with our Chief Sales
Officer, and he is really excited with what we are
seeing. The ROl is clearly visible, and we are excited
to continue doing more with ExpertVoice!

)

- Shelby Smith, Life Seasons ( LifeSeasons

29

s @



Multi-Brand Campaigns



Multi-Brand Campaigns

Learning Events =

Educate experts on your brand’s latest
content and reward them with limited-
time perks during a two-week campaign.

* 1 Multi-brand landing page

* 2 Emails (launch and reminder)

* 1Homepage banner (launch)

* 1Premium site placement (reminder)
« 1 Mobile push notification

* 1Campaign card

0 AVERAGE LIFT
/O inexperts attempting Edu-Games

Flash Events @

Drive substantial product seeding by offering
experts an additional incentive during a
limited-time insider event.

1 Multi-brand landing page

2 Emails (launch and reminder)

2 Homepage banners (launch and reminder)
1 Premium site placement (reminder)

1 Mobile push notification

1 Campaign card

AVERAGE LIFT
7 5 O/O inorders and order dollars

7 @



2023 Promotional Calendar

JAN FEB MAR APR

Recommend
It Forward

New Year,
New Gear

1/3-1/9 1/31-2/6 3/7-3/13 | 4/4-4/10

Shooting

Sports! Outdoor

Naturals?

3/20-4/2 4/17-4/30

2/13-2/26

MAY JUN JUL

Flash Events

7/18 - 7/24

5/23-5/29 | 6/20-6/26

Learning Events

Bike Tactical! | Naturals?

5/8-5/21 6/5-6/18

7/3-7/16

!Hunt & Tactical audience, 2 Naturals audience, 3 Pet audience

AUG

8/8-8/14

Pet3

8/21-9/3

SEP

Appreciation

9/5-9/11

Hunt!?

9/18-10/1

ocCT

Stock Your
Gear Closet

10/3-10/9

Winter

Sports
10/16-10/29

Naturals
10/16-10/29

NOV DEC

11/9-11/11 | 11/27-12/3

Black Friday End of Year
11/24-11/26 | 12/5-12/11

s €



2023 Naturals Promotional Calendar

JAN FEB MAR APR MAY JUN JUL AUG SEP oCT NOV DEC

Newsletters

Retail Retail Retail Retail Retail Retail Retail Retail Retail
Audience | Audience Audience | Audience Audience | Audience | Audience Audience | Audience

1/13 2/10 4/14 5/5 7/7 8/4 9/15 11/3 12/15

Learning Events

Naturals Naturals Naturals

3/20-4/2 7/3-7/16 10/16-10/29

o @



2023 Pet Promotional Calendar

JAN FEB MAR APR MAY JUN JUL AUG SEP oCT NOV DEC

Newsletters

Retail & Pro Retail & Pro Retail & Pro

3/3 6/2 10/13

Learning Events

Pet

8/21-9/3

10 €



2023 Category Newsletter - Industry Specific

JAN

Naturals
Retail
Audience
1/13

Fitness
Retail &

Pro
1/27

FEB

Naturals
Retail
Audience
2/10

Golf
Retail &

Pro
2/17

MAR

Pet
Retail &
Pro
3/3

Winter
Sports
Retail &

Pro
3/17

APR

Naturals
Retail
Audience
4/14

MAY JUN JUL

Newsletters

Naturals
Re.tall Retail & Pro Re.tall
Audience Audience
6/2
5/5 7/7

Naturals Pet

AUG

Naturals
Retail
Audience
8/4

SEP

Naturals
Retail
Audience
9/15

ocCT

Pet

Retail & Pro
10/13

NOV

Naturals
CEE]
Audience
11/3

DEC

Naturals
Retail
Audience
12/15

1 @



Learning Event included promotions

Campaign Card Landing Page Event Push Notification

O o Brands Experts Shop v @ Me o B

Gear up to head out.

€) Ty vonce R e ol

EXTRA SAVINGS. [rgoy even mone perks from
New in outdoor gear 159 180004 brands 50 YO CAn Mt (e Bew
2 Follow ‘ It's getting warmer and it's time to start getting outside. Get to know the latest gear and features so you're prepared to get out
there. Jump into this expert-only learning event from now until May 1

amowix — Diamondback Bicycles

Diamondback has a bike for virtually any terrain or riding discipline you desire, whether you're pedaling along flowing trails in
the woods, pushing up a steep canyon road or exploring gravel backroads.

Your Access

: SPY Optic Garmin ExpertVoice
You have exclusive |
access to this brand. New in outdoor gear wn oMK LAtra 1% 1 - Up 10 60% off o off Sports Fitness  Free
Here is what your expert profile has It's getting warmer and it's time to Shipping
earned you start getting outside. Get to know

the latest gear and features so...
Details

Top Products Suunto MHigh Society Freeride Arist LifeStraw

Company Experionce A st tech Poak finratan

Outof Stock Outof Stock Out of Stock 0% off MSRP + Free Shipping 10% oft MSRP + Free Shipping

Up 10 60% off MSRP + Free

;D & _

10P0

-
Topo Designs icobreaker US

10% O MsRP 500 off MsaP " 4% ol MSAP « Free Shipping
$1504

12




Learning Event included promotions (continued)

[ PR e -

Gear up to
get out

Expert learning event
4 -

Your expertise matters.,

Poapie Wt you B Vo ON W %0 Duly 1IN Wiy DA wand you 10 Dee a0 exper on
s roow AN P v Dty (OIS rA KAeD DR 1
PO 205w B CONBINGE K0 COMNOCT yOu W G0 MV We CONMONt a0 STV Oea Doo
o Beands you kove

0O 0 @ B o

Yios n Srowao gauee Eroteracey

0 Eoange Piace. Saote 9300 Sl Laie G2y 1T 84111
© 2000 - 2027 Crpmtimce Al S severend

Emails
Desktop & mobile

& All nboxes

Gearupt
get out

Expert learning svent
SAIS

it doesnt matter what the
groundhog says. It's getting
warmer and it's time to start
getting outside, Get to know
the latest gear and features so
you're prepared to get out
there, jJump Into this expert-
only learning event from now
until May 1

@

See the latest in outdoor gear &
more

Homepage Banner

Premium Site
Placement (PSP)

Outdoor learning event:

13 €



Flash Event included promotions

Campaign Card Landing Page Push Notification

(4}
The Good for the Sole Event )
€) Tomwrvosce
EXTRA SAVINGS. [0y ewen mone perks hrom
Salomon 10p Atnens brands 50 yOu CAN ¥art Dhe New
A , . . . ) N Perks on footwear & more
Playing in the mosntan Ence 337, We bulld the prar 13 help you rum, 1k, ride, hWie 208 connect mith natune. STimeToPlay i s i
Mering you extry perks. G
Your Access
[ Sewncis dvatatie N
You have exclusive
2 A ot .
access to this brand, X
Top Products

‘-
& — — h" )
Vaya M4 GTX Predict 2 Vaya Powder TS LS00
$340.00 kP 0% M $360 20 ik

11 €



Flash Event included promotions (continued)

(e R 0 i%ervocr

GOOD Emails

FOR THE Desktop & mobile

SOLE

INSIDER EVENT

New shoes and accessories for
your adventures.

New shoes and
accessories for
your adventures.

GET YOUR PERKS

Your expertise matters.

Proophe Bt you e SV an what 10 Duy. Thats why Seands wart yos 1 bo #n cged on
Pow (rodachs. 5O yiv (N Sule tver) Defley ieComerdabons Koep Dusiey v Ogert
i A ¥ COntmen §3 CONMICE Yo WER ERCAVE CONbent and Amaing doa Yom
e beares s bowe

0O 0 @ N o

Yiow 1 browoer Uneoycte arfereony

B Cochangn Pce. St 9300 S | st Coy UIT 84100
€ 2000 - 013 Ligmevmce Ad gy ieerved

Homepage Banners
2 per event

Limited-time perks on shoes &

X

accessories

15 €)



Newsletter Placement Options

Premium placement

]
=
CO=

Increase brand awareness and drive traffic
to your ExpertVoice brand page in the top

placement of a dynamic newsletter.

[% 3-6%

CLICK-THRU RATE

No Jokes. All Savings.

EXPERT EXPRESS

REWARDS, INSIDER ACCESS & MORE FROM BRANDS YOU LOVE

April brings lavghter and great savings from Lenovo! All month long save up o 45% off
award-winning devices, PCs, and moce. While supplies last!

NEW - SAVE UP YO 50% OFF RECYCLED
CARBON FIBER TECH GRAR

16 €9



Newsletter Placement Options

In-line placement

1
=
=

Increase brand awareness and drive traffic
to your ExpertVoice brand page below the

premium placement of a dynamic
newsletter.

[% 2-4%

Click-thru rate

EXPERT EXPRESS

REWARDS, INSIDER ACCESS & MORE FROM BRANDS YOU LOVE

Shakeitup

BlanderBottie® revolutionized the suppleament Industry
with the Introduction of the BlanderBall® wire whisk,
Today thay have Decome the ikKonis shaker cup of the
fitness world,

Detect game, day or night

Pulsar is an industry leader in thermal iImaging and night

vision optics. Its latest Axion and Thermion lines give
hunters every avallable advantage while scouting,
hunting and recovering downed game.

17()



Brand-Dedicated Media



Brand-Dedicated Email

Send a custom email to yourtarget expert audience to increase your ExpertVoice site traffic, expert

engagements and/ororders.

€) ExpertVoice

Learn and shop TaylorMade’s biggest
product launch ever.

Expand your TaylorMade knowledge and save big on the latest and
greatest equipment to boost your game. Earn your certification on all-
new product lines for 2022, including the Stealth Carbonwood. Already

certified? Log back in and shop now at up to 50% off

GET CERTIFIED NOW

O

Your expertise matters.

People trust you for advice on what to buy. That's why brands want you to be an expert on
their products, $o you can make even better recommendations. Keep building your expert
profile and we'll continue to connect you with exclusive content and amazing deals from
the brands you love

< M1 inboxes

¢ ExpertVoice

Learn and shop TaylorMade’s
biggest product launch ever.

lid

Homepage
banner

5 0.8-2.5%

Click-thru rate

Recommended supporting media:

P 12

Push Premium site
notification placement

19 €)



Homepage Banner

Take the spotlight on the ExpertVoice homepagefor seven days to increase site traffic, expert
engagements and/ororders.

€ Take home an icon for'up to 50% off

X S0\ Vol
A v
LTV
m 1
> i
‘ . - 0
ol =T
. Q. Search Brands & Products =
A C A\ \ EL]
- R A\ .
Yy Bushi |
L ' =

Click-thru rate

Take heme arvi.qg for up

to 50% off -~
’ Recommended supporting media:
=| Q 0
—
Brand-dedicated Push Premium site
email notification placement

20 @)



Mobile Push Notification

Send a custom message across iOS and Android mobile devices and drive target experts to your

ExpertVoice brand page.

¢) EXPERTVOICE 7m ago

Fresh Thyme Employees: Complete 3 MegaFood
lessons between now and the end of February
and receive a gratis product of your choice.

" 4

8 . _

- ... »
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gl T o

e . H
2 Mofday, Jdne 3%%
'- " ‘%! : ,‘-»_

€) EXPERTVOICE 7m ago

Fresh Thyme Employees: Complete 3 MegaFood
lessons between now and the end of February
and receive a gratis product of your choice.

[% 1.8-3%

Click-thru rate

Recommended supporting media:

D¢
lid

Brand-dedicated Homepage
email banner

21 @)



Premium Site Placement

Feature yourbrand in the main ExpertVoice feed with a seven-day prominent card placement targetinga
custom audience.

[% 0.6-1%

Click-thru rate

Recommended supporting media:

{4

Brand-dedicated Homepage Push
email banner notification

)
lid

2 @)



Discount rate for
new client packages

Save up to

35%

23 @)



Promotional Media Packages

Discovery &
awareness

For brands new to the
platform, introduce more
experts to your brand and
startgathering
recommendation.

* 1Flash Event

* 1Premium Site
Placement (PSP)

* 1 Newsletter

*Use within 12 months oflaunch

-

-

Recommended for all NEW
ExpertVoice brands, in particular
thosethat have scheduled content
orincentives to share with their
target audience.

Education &
awareness

Introduce more experts to
your brand and increase the
quality of recommendations
aboutyour brand.

e 2-3Brand-Dedicated
Events

* 1LearningEvent
* 1Newsletter

Education
& sales

Increase the quantity
and quality of
recommendations about
your brand.

* 1 Brand-Dedicated Email

* 1Premium  Site
Placement (PSP)

®* 1Flash Event

* 1 Newsletter orPush
Notification

Sales
accelerator

Increase the quantity of
recommendations about
your brand.

®* 2Flash Events

* Based on their solution, add an additional or different package that better fits their goals.

24 €Y



Let ExpertVoice help create a custom marketing
program to meet your needs.

For more information, contact your Account Executive for details on available
promotional media placements and specification sheets with up-to-date
requirements for each media type.

¢) ExpertVoice
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CRM Journey Map

New member
onboarding series

(Addresses affiliated,
unaffiliated, and pending
affiliation states)

6
Lifecycle

Flash Sales
« 2 Emails (start and end)

« Push notification

Touchpoints aimed at maintaining expert monetized engagement and affiliation

Complete unfinished
Edu-Games

Abandoned cart

Post-purchase
Leave a Review

Post-review
Thank You

Affiliation pre-expiration
Day 21,7, and 1 day prior

Affiliation post-expiration
Day 1,9, and 16 days after

Lifecycle engagement series

Winback series

Unaffiliated visit-trigger

+ On-platform placements

Paid media (varies by brand access)’

Learning Events

+ 2 Emails (start and end)
« On-platform placements
+ Push Notification

Signal-Driven

Based on site behavior

Searched brands

Suggestions based on
recent search

Out of stock product
suggestions

(triggered by an OOS request)

Targeted product category
merchandising

Friday & Category
Newsletters

« Paid Media

Brand Dedicated Media

« Emails

+ On-platform placements
+ Push notification

Store Update Emails
& Push Notifications

Weekly Dynamic Newsletters

Features campaigns, automated and dynamic by expert access

Wednesday

New &
updated
campaigns

Thursday

Past interacted
brands

Retail sold
in store
(every 6 weeks)

Saturday

New &
updated
campaigns

Sunday

New &
updated
campaigns

27()



