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An Audience of Experts

850K

Active Experts

58% Pro
28% Retail

8% Affiliation Crossover

6% Enthusiasts

82% Male

18% Female

14% Age 18-25
62% Age 26-45
23% Age 46+
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Promotional Media that Delivers Results

Leverage the power of promotional
media to drive first hand product
experience and reviews.

Hundreds of brands are actively
leveraging paid media with ExpertVoice.
Brands that participate see a

1.5-2x lift ()

on average in expert engagements and

orders. & ‘é‘ TT o=
A - — = =

Book your tailore.d |:.>ro.motional media Brand buch S Premium 1

today. Inventory is limited. dedicated — notification banner site Newsietter
emails placement

Source: ExpertVoice Internal data, prior 12 months ending June 2023
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Proven brand success leveraging promotional media

“ExpertVoice Flash Deals
have been a great way to
strategically seed product to
the experts that will use,
review, and recommend our
gear.”

Ryan Donk

OUTDOOR ioi
m OFaEARoR  Digital Program
Manager

"While we couldn't use all of the media offerings you have
due to budget constraints, what we did do, especially the
Flash Deal, worked! We saw an increase in sales of over

1,000% during our promotion.”

Jeremy Cooley Zz;
Operations Manager ADVANCED

"Mammut has been working with ExpertVoice for over 5 years to build and
scale our advocacy program. We've leveraged email, push, and other
onsite promotions aligned with our key product launches and marketing
initiatives to boost awareness and engagement across hundreds of
experts. And the results speak for themselves, last year our sales increased
up to approximately 500% over our baseline when running promo media!"

@ Maddie Petry
VP Marketing, N.A.

MAMMUT

“Thanks to ExpertVoice paid media
opportunities, we have not only made our

money back for the cost of the platform, but
with being in front of the right audience, we
now have new returning experts.”

Kala Evans
Community & Events Manager




Multi-Brand Campaigns



Multi-Brand Campaigns that generate exposure and demand

Position your brand alongside your competitors and during key shopping periods.

Seasonal Events @ Category Events =3

Educate experts on your brand’s latest
content and reward them with limited-time
offers during a one-week category-focused
campaign. Campaign promotions include:

Drive substantial product seeding by offering
experts an additional incentive during a
limited-time insider event. Campaign
promotions include:

« 1 Multi-brand landing page

« 1 Multi-brand landing page  1Email (launch)

« 1 Email (launch) ‘ . 1Homepage banner (launch)

+ 2 Homepage banners (launch and reminder) « 1 Premium site placement (reminder)
+ 1 Premium site placement (reminder) « 1 Mobile push notification

+ 1 Mobile push notification « 1 Campaign card

+ 1Campaign card

1 3 60/0 Average lift in sales 1 000/0 Average lift in sales

Source: ExpertVoice Internal data, prior 12 months ending August 2023



2024 Promotional Calendar

JAN FEB MAR APR MAY JUN JUL AUG SEP ocCT NOV DEC

Seasonal Events

Summer Veterans
EarthDay/ | Kickoff/ DELY Cyber Week
New Year, | Presidents Sustainabil | Memorial Made in the End of Expert
New Gear Day Spring 8147 DEY Get Outside USA Summer | LaborDay |Appreciation|11/11-11/13| 12/2-12/8

1/3-1/9 2/14-2/20 | 3/13-3/19 4/24 - 4/30 5/22-5/28 6/19-6/25 7/17-7/23 8/7-8/13 8/28-9/3 10/2-10/8 Black
Friday End of Year

11/29-12/1 |12/11-12/17

Category Events

Shooting Hunt & Winter
Fitness Sports' Naturals? Outdoor Bike Tactical’ Naturals? Pet? Fish’ Naturals? Sports

1/17-1/23 2/7-2/13 3/27-4/2 4/10-4/16 5/8-5/14 6/5-6/11 7/3-7/9 8/14-8/20 | 9/11-9/17 |10/16-10/22|10/30-11/5

!Hunt & Tactical audience targeting 2 Naturals audience targeting, ® Pet audience targeting ()



2024 Naturals Promotional Calendar

JAN FEB MAR APR MAY JUN JUL

Newsletters

Retail Retail

1/26 2/23

Category Events

Naturals Naturals

3/27-4/2 7/3-7/9

AUG

Retail

8/23

SEP

ocCT

Naturals

10/16 - 10/22

NOV

DEC
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2024 Pet Promotional Calendar

JAN

FEB

MAR

Retail
& Pro

3/8

APR

MAY

JUN JUL

Newsletters

Retail
& Pro

6/14

Category Events

AUG SEP

Pet

8/14 - 8/20

ocCT

Retail
& Pro

10/25

NOV

00

DEC
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2024 Golf Promotional Calendar

JAN FEB MAR APR MAY JUN JUL AUG

Brand Dedicated Emails

Retail Retail
& Pro & Pro

Retail
& Pro

3/21 5/19

7/10

Homepage Banners

Retail Retail

Retail
& Pro & Pro

& Pro

3/4-3/10 5/13-5/19

7/22-7/28

Push Notifications (Native App)

*Reserved inventory specific for Golf brands, but Golf not limited to the inventory above

SEP oCT NOV DEC

Retail
& Pro

10/24

Retail
& Pro

10/7-10/13
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Category Events for education

Leverage category-focused topics to educate experts on your brand and drive awareness.

117% average lift

in lessons passed %

100% average lift

in sales

€ EXPERTVOICE 7mago

EXTRA SAVINGS: Enjoy even more perks from
top fitness brands so you can start the new
year off strong. Now through 1/13.

Gear up to
get out < Seethe latest in outdoor gear &
Ex 1 more

It doesn't matter what the
groundhog says. It's getting
warmer and it's time to start
getting outside. Get to know
the latest gear and features so
you're prepared to get out
there. Jump into this expert-
only learning event from now
until May 1.

eeeeeeee

START LEARNING

Landing Page
grag Push Notification
] ) “

Premium Site

Placement ()

Email Homepage Banner



Seasonal Events for seeding
Leverage key seasonal timing to boost sales.

100% average lift

in lessons passed

9:41

< Allinboxes A v

e 4  136% average lift g

Enjoy your
symmer .
e in sales

boost your summer

time

Spendyour summer outside in
style and comfort with thelatest
outdoor gear. Scoop up your.

Extra 10% off + Free Shipping

Extras for a limited time

Now through 6/26

o discounts, bt for nited imeony Ends 5125

Get your hands on the coolest gear for
the hottest months of the year. Brands
like Outdoor Research, Mammut,
Smith and many more are offering
extra rewards on their top products so
you can get outside in style and ensurg]
this summer is your best one yet. Take
advantage of discounts of up to 50%
off and shop now. Don’t wait, this event
ends 6/26.

Summer Gear is Here

B5

< .One wéek to soak up sumnﬁer‘deals:

Flash Deal
Up to 60% off + friends & family untilsold out

&

5% Off

g (o)

Event Emails

Landing Page

Homepage Banner

Media placements subject to change or substitution with similar placements. Source: ExpertVoice Internal data, prior 12 months ending August 2023



NEW! Flash Deals to drive sales

Help experts discover your products and supercharge their sell-through during a one-week promotion

on ExpertVoice.

231% average lift

in sales

306% average lift

in orders placed

Media placements subject to change or substitution with similar placements, Source: ExpertVoice Internal data, prior 12 months ending August 2023

Social Posts Push Notification

y om a q
EXPERTVOICE
< Posts

@) oxvertvoice o

& stio

FLASH €) DEAL (@ A v

Stio Flash Deal - 55% Off All Full-
Priced Gear

¢ EXPERTVOICE

This week's Flash Deal: Shop 50% off +
free shipping on select gear at Stio.

o ¢ @) ExpertVoice & Maggie

Electronics Hunt,Fish & Tactical Health & Nutrition

Home &Living Automotive & Motor Sports

FLASH DEAL

Shop the latest Flash Deal while supplies last.

%

i
{

§

4

b by alexwillie and 4 others

& stio stio

: stio

& Follow | v Run, ride and maybe even weather
& @stio Flash Deal — these lowest ¢
designed and tested in Jackson, Wyorning. ly last a week, so click the link in H

1

Your Access
You have exclusive
access to this brand.

stio

Here is what your expert profile has Limited time: Flash Deal Shop Spring Favorites
eamed you. FLASH DEAL -55% off + Free 50% off MSRP.

Shipping

Shop i Shop.

Brand-Dedicated Email

Campaign Card



Newsletter Placement Options

) ExpertVoice

() ExpertVoice BRAND SPOTLIGHT

Premium placement

Increase brand awareness and drive traffic
to your ExpertVoice brand page in the top
placement of a dynamic newsletter. No Jokes. All Savings.

April Drirgs Laughter and graat Saviags f1om Lenovo! Al manth tong save up 10 45% off
awerd-winning devices, PCs, and more. White supplies last!

461% average lift

in lessons passed

396% average lift

in sales




Newsletter Placement Options

) ExpertVoice

() ExpertVoice BRAND SPOTLIGHT

In-line placement

Increase brand engagement with a general
in-line placement in a dynamic newsletter
to your target audience.

Shake it up

industry
with the introduction nn 51 d a lleIewhlk

% 356% average lift

in lessons passed

o ulser s an ndustryleader n thermal maging and ight

° vision of ates and Thermion ines give

282% average li (o : e
0 TR -

in sales




Brand-Dedicated Media



Brand-Dedicated Email

Send a dedicated, custom email to your target audience to increase awareness, expert engagements

and orders.

< All Inboxes

@) ExpertVoice

Sip on summer favorites
with Stanley.

Whether you opt for cocktails, mocktails, beer or
wine, Stanley has barware to keep your favorite
drink at the perfect temperature. Backyard
barbecues, outdoor concerts and campfire
singalongs just got a lot more fun.

Check out the brand’s latest lesson to learn more,

then use your expert rewards of an additional

10% off to shop Stanley barware.

Subject to change or substitution with similar placements.

370% average lift

in lessons passed

311% average lift

in sales

Recommended additional
supporting media:

Homepage Push Premium site
banner notification placement

Source: ExpertVoice Internal data, prior 12 months ending August 2023
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Homepage Banner

Take the spotlight on the ExpertVoice homepage for seven days to increase site traffic, expert
engagements and orders.

150% average lift

in lessons passed

128% average lift

Save 25% on Outfitter 75 &125 in sales

coolers all summer 'y . — e
b Save 25% on Outfitter! D -
75 & 125 coolers all =

Shop Canyon Coolers summer kh,‘

Recommended additional
supporting media:

Brand-dedicated Push Premium site
email notification placement

@



Mobile Push Notification

Send a custom message across iOS and Android mobile devices and drive target experts to
your ExpertVoice brand page.

) EXPERTVOICE

Run into spring with Nathan Sports - 50%
savings + free shipping through 4/17.

Subject to change or substitution with similar placements.

7m ago \ ‘

— >

) EXPERTVOICE 7m ago

| Run into spring with Nathan Sports - 50%

savings + free shipping through 4/17.

Source: ExpertVoice Internal data, prior 12 months ending August 2023

226% average lift

in lessons passed

132% average lift

in sales
Recommended additional

supporting media:

Brand-dedicated Homepage
email banner

7



Premium Site Placement

Feature your brand in the main ExpertVoice feed with a seven-day card placement targeting a
custom audience.

117% average lift
in lessons passed
93% average lift
in sales
Shoﬁnbn‘:xs:;ﬁ:::eﬁee Recommended additional
supporting media:
Brand-dedicated Homepage Push
email banner notification

@



Let ExpertVoice help create a custom marketing
program to meet your needs.

For more information, contact your Account Executive for details on available
promotional media placements and specification sheets with up-to-date
requirements for each media type.

¢ Expert\Voice



